Part 1: 
Write a 200+ word discussion post responding to the prompt below. Include 3 sources to back your thoughts and cite them APA style. I will attached some articles given from my professor. 

Prompt: Many businesses recognize the significance of being socially and environmentally conscious.  They may demonstrate this through sponsoring events, advertising charitable initiatives, and having annual fundraisers or volunteer projects.  In today’s marketplace, this may not be sufficient to successfully position your firm. 
Discuss why many companies are beginning to incorporate corporate responsibility into their business model, what it entails and why it is a superior approach?



Sources you can use:
https://www.forbes.com/2009/11/20/corporate-social-responsibility-leadership-citizenship-marketing.html
https://www.businessnewsdaily.com/4679-corporate-social-responsibility.html
https://www.triplepundit.com/story/2012/adam-smith-milton-friedman-and-social-responsibility-business/63056
https://www.ted.com/talks/michael_porter_the_case_for_letting_business_solve_social_problems?language=en


Part 2: 

Your module 2 assignment will require the integration of Internet research, social responsibility readings, and an in-depth analysis of a corporate case. Please complete the following steps

1. Read the following article:  
The Pyramid of Corporate Social Responsibility by Archie B. Carroll (1991)
The pyramid of Corporate Social Responsibility Toward the Moral Management of Organizational Stakeholders

You are also encouraged to read additional work by Dr. Carroll in the field of corporate social responsibility.

2. Select one of the following companies as the basis of your assignment:
· Patagonia
· New Belgium Brewing Company
· Bosch
· Levi’s Strauss
· Aspiration Bank
· Lego’s
· Tom’s

3. Analyze the firm of your choice using the pyramid discussed in the article.  In three pages or less you should identify how your corporate example is achieving (or not achieving) each level of the corporate social responsibility pyramid.  You then develop a brief discussion relating to the potential conflicts and opportunities related to achieving social responsibility success vs. ROI.






